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Far Northern Regional Center (FNRC) in partnership with Level Up Norcal, conducted a focus group in 

Chico, CA to gain a better understanding of regional center needs within our Hmong speaking clients 

and their families.  The focus groups included a brief presentation about FNRC and a series of open-

ended questions for families about regional center services and barriers to receiving services.  The 

format was informal; six families attended this focus group. 

The format of the focus group was informal as many of the clients were not use to a formal setting.  

Instead of asking questions in a group setting, we worked with each person to talk about their needs, 

things they liked and did not like, and received feedback regarding regional center services.  The 

consensus of the group was that they did not feel they had a full understanding of regional center 

programs and services.  We discussed the Promotores Program with them and explained how the 

program could assist them with a lot of positive feedback.  They would like to see social recreation 

programs that would allow them to interact with and socialize with others in their native language.  The 

participants also mentioned the need for culturally appropriate food, they know about the food pantry 

program currently available, however stated the food was not culturally appropriate.  They encouraged 

the regional center to offer culturally appropriate programs for them.  Families also talked about the 

lack of culturally appropriate staff within the vendors at the regional center.  Even if a program was 

culturally appropriate there is a language and cultural barrier the vendors do not seem to recognize or 

acknowledge.  The group was overall happy with their services and service coordinator with a few 

stating that they knew very little of what the regional center offered so they couldn’t be unhappy. 

In an effort to reduce disparity, the Promotores Program was created under the ABX2 grant.  The initial 

grant period is from March 2017 to February 2019, the program was funded for a second round this year 

from March 2019 to February 2020.  Since implementation of the Promotores Program, an increase of 

36% in POS expended from FY15/16 to FY 18/19 in our Hmong and Mien population, that number is 

further increased to 392% in our Hmong and Mien clients in the Promotores Program. 


